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SUMMARY 


As  part  of  its  program  to  assist  agriculture  in  expanding 
the  market  for  its  products,  the  Department  of  Agriculture  con- 
ducted a  small-scale  exploratory  study  to  determine  consumers' 
evaluations  of  specific  features  of  both  imported  and  domestic 
wool  fabrics  in  women's  clothing.  The  data  on  which  this  report 
is  based  were  derived  from  personal  interviews  with  a  sample  of 
approximately  600  homemakers  in  York,  Pa.,  during  January  and 
February  1957. 


Only  one- third  of  the  women  interviewed  had  worn  fabrics  of 
imported  wool  at  some  time,  while  two-thirds  had  not  had  any  per- 
sonal experience  with  it.  The  study  also  revealed  that  women  in 
the  upper  income  groups,  those  with  more  education,  and  those 
whose  husbands  were  in  managerial,  professional,  or  sales  occupa- 
tions were  more  likely  to  have  owned  and  worn  clothes  made  from 
imported  wool  fabrics  than  other  women. 


On  the  question  of  rating  specific  characteristics,  im- 
ported wool  fabrics  scored  most  heavily,  in  women's  opinions,  for 
their  durability,  warmth,  and  the  way  they  feel.  The  preferences 
were  considerably  higher  among  women  who  had  worn  clothing  made 
from  imported  wool  fabrics.  Domestic  wool  fabrics  were  outstand- 
ing from  the  point  of  view  of  price:  they  were  considered  to  cost 
less  than  imported  fabrics.  In  evaluating  the  remaining  10  char- 
acteristics, respondents  apparently  were  divided  equally  in  their 
opinions  between  imported  and  domestic  wool  fabrics. 
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A  CONSUMER  APPRAISAL  OF  IMPORTED  WOOL  FABRIC  IN  CLOTHING 

By  Harold  R.  Linstrom  and  Daniel  B.  Levine 

Social  Science  Analysts 

Market  Development  Branch 

INTRODUCTION 


Producers,  fabricators,  and  retailers  of  women's  clothing  have  long 
been  interested  in  determining  consumers*  reactions  to  the  use  of  the  word 
"imported"  on  a  wool  garment.  Interest  is  further  sharpened  on  considera- 
tion of  some  of  the  facts  available  on  the  state  of  the  wool  textile  in- 
dustry, l/ 

1.  The  importance  of  the  American  wool  industry  has  been 
greatly  reduced  since  19^-6  because  of  a  more  than  700 
percent  increase  in  wool  fabric  imports. 

2.  During  the  period  19^7  to  195^>  &  substantial  number 
of  wool  textile  plants  discontinued  operation. 

3.  Employment  in  the  domestic  wool  textile  industry 
dropped  sharply  from  19^7  to  195^ • 

Upon  consideration  of  this  and  other  industry  information,  the  obvious 
question  arises  of  where  fabric  imports  are  used  and  what  American  consum- 
ers think  of  them  as  compared  with  domestic  wool  fabric. 

A  limited  number  of  questions  on  the  subject  of  imported  wool  fabrics 
in  clothing  were  included  in  one  phase  of  a  research  project  on  women's 
clothing.  The  project,  which  is  part  of  a  broad  program  of  continuing  re- 
search designed  to  further  the  consumption  of  farm  products,  is  being  con- 
ducted for  the  U.  S.  Department  of  Agriculture  by  the  Pennsylvania  State 
University.  2/ 

Data  were  collected  during  January  and  February  1957  by  personal  inter- 
views with  a  random  sample  of  586  homemakers  in  the  city  of  York,  Pa.  Only 
those  households  containing  a  husband-wife  combination  were  eligible  for  in- 
terview. 


x/  The  Argument  Over  Wool  Imports.  Apparel  Mfr.  3k   (6):  k$.   June  1957* 
2/  Detailed  information  on  the  purpose  of  the  project  and  the  exact 
methodology  used  will  be  presented  in  a  forthcoming  Marketing  Research  Re- 
port to  be  issued  by  the  Department.  The  project  is  under  the  general  di- 
rection of  Trienah  Meyers  of  the  Agricultural  Marketing  Service. 
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These  data  are  useful  because  they  provide  information  about  consumers1 
evaluation  of  the  characteristics  of  imported  as  compared  -with  domestic  wool 
fabrics  in  women's  apparel*  The  data  are  specifically  applicable  to  one 
point  in  time  and  to  one  small  segment  of  the  consuming  population;  certain- 
ly no  broad. generalizations  or  conclusions  can  be  drawn  from  so  limited  a 
study.  Nevertheless,  it  is  hoped  that  the  results  will  stimulate  interest 
and  additional  research  in  the  subject  and,  perhaps,  indicate  other  areas  of 
investigation. 

Use  of  Imported  Wool 

The  majority  of  the  homemakers  interviewed  in  York,  Pa.,  had  not  had 
any  first-hand  experience  with  imported  wool  fabric.  Only  one-third  of  the 
women  had  worn  clothes  made  from  imported  wool  at  some  time,  while  two-thirds 
had  not  had  any  personal  experience  with  it. 

The  following  factors  were  found  to  be  characteristic  of  those  who  had 
worn  imported  wool  fabrics  as  compared  with  those  who  had  not: 

1.  Users  were  somewhat  younger  than  nonusers.  About  55  per- 
cent of  those  who  had  owned  an  imported  wool  garment  were 
between  30  Bxid.   50  years  of  age,  compared  with  ^5  percent 
of  the  nonowners  (table  l). 

2.  Users  were  more  likely  than  nonusers  to  have  at  least  a 
high  school  education,  and  many  users  had  gone  to  college. 
Three  in  10  of  the  users  had  attended  college,  while  only 
1  in  10  nonusers  had  gone  this  far  in  school  (table  l). 

3.  The  annual  family  income  of  users  was  generally  high. 

The  majority  fell  into  the  $5>000  or  over  group;  only  one- 
fourth  of  the  nonusers  were  in  this  income  group  (table  2). 

k.     Among  users,  the  head  of  the  household,  in  many  cases, 

held  a  professional  or  managerial  position.  Fifty  percent 
of  the  users  were  wives  of  men  so  employed;  only  25  percent 
of  the  husbands  of  nonusers  were  in  these  occupations 
(table  2). 

These  relationships  are  perhaps  more  strikingly  illustrated  by  an  ex- 
amination of  the  proportion  of  each  population  group  that  had  had  experience 
with  imported  wool  fabrics.  For  example,  relatively  little  difference  in 
experience  is  indicated  for  the  various  age  groups;  between  3  and  k   in  10 
had  worn  imported  wool  fabrics  at  some  time,  although  those  under  50  years 
of  age  were  somewhat  more  likely  to  have  done  so.  A  marked  trend  is  shown  in 
the  income  and  educational  groups,  however;  those  in  the  upper  groups  were  at 
least  3  times  as  likely  to  be  acquainted  with  imported  wool  fabrics  as  those 
in  the  lower  groups.  Similarly,  experience  with  imported  wool  fabrics  was 
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highest  (about  50  percent)  among  those  women  whose  husbands  held  professional, 
managerial,  or  sales  positions.  Even  in  the  lower  groups,  however,  1  woman 
in  5  reported  she  had  worn  clothes  made  from  imported  wool  fabrics  (tables  3 
and  k). 

Attitudes  Towards  Imported  Wool 

In  asking  respondents,  "What  do  you  think  about  the  use  of  imported  wool 
in  women's  clothes?"  two  points  stand  out.  The  first  point  is  that  half  of 
those  interviewed  did  not  know  anything  about  imported  wool  fabrics,  either 
because  they  did  not  own  garments  made  of  it  or  simply  because  they  had  no 
knowledge  about  it.  Second,  almost  a  third  of  those  expressing  an  overall 
opinion  were  favorably  disposed  toward  imported  wool  fabrics.  In  spite  of 
general  approval,  just  over  one-tenth  felt  that  imported  wool  fabric  in 
women's  clothes  had  some  faults.  A  few  others  (6  percent)  said  they  thought 
of  it  as  about  the  same  as  domestic  wool  fabric. 

This  evaluation  of  imported  wool  fabrics  is  quite  similar  to  the  re- 
actions obtained  in  1955  as  a  part  of  a  nationwide  study  conducted  among 
women  from  18  to  65  years  of  age.  3/  Imported  fabrics  in  general  were  con- 
sidered in  that  study,  so  the  figures  cannot  be  thought  of  as  data  on  wool 
fabrics  alone,  although  the  list  of  items  (suits,  skirts,  and  sweaters)  sug- 
gests that  respondents  usually  had  reference  to  imported  wool  fabrics.  The 
similarity  of  reactions  toward  imported  fabrics  in  the  two  studies  is  shown 
below: 

York  study      USDA  national  study 

1957 1955 

(Wool  fabrics  only)  (Fabrics  in  general) 

Percent  Percent 

Hold  an  opinion: 

Favorable 31  27 

Unfavorable 13  13 

Same  as  domestic 6  9 

No  opinion: 

No  knowledge,  no 
experience  — •» 50  51 


3/  Hochstim,  Esther  S.  Women's  Attitudes  Toward  Wool  and  Other  Fibers. 
Part  I — Suits,  Skirts,  Sweaters;  Part  II — Home  Sewing,  Knitting,  Needlework, 
U.  S.  Dept.  Agr.  Mktg.  Resa  Rpt.  153,  123  pp.  February  1957. 
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Women  were  also  asked  to  compare  imported  with  domestic  wool  fabrics  on 
Ik   characteristics  including  range  of  colors  available,  colorfastness,  soil 
resistance,  and  durability.  The  respondents  were  asked  to  rate  imported  wool 
fabrics  as  "better  than,"  "the  same  as,"  or  "not  as  good  as"  domestic  wool 
fabrics  for  each  of  the  Ik   characteristics.  Since  opinions  are  based  on  many 
factors  other  than  actual  experience,  both  users  and  nonusers  of  imported  wool 
fabrics  were  given  an  opportunity  to  reply  to  the  question.  Striking  differ- 
ences may  be  seen  on  only  a  few  of  the  1*+  characteristics. 

Imported  wool  fabrics  were  favored  over  domestic  wool  fabrics  for  dura- 
bility, warmth,  and  the  way  they  feel  on  the  skin.  On  the  question  of  — 

durability  --26  percent  favored  imported  fabrics;  8  percent,  domestic 
fabrics 

warmth  —  17  percent  favored  imported  fabrics;  k   percent,  domestic 
fabrics 

feel  on  the  skin  —  19  percent  favored  imported  fabrics;  10  percent, 

domestic  fabrics. 

Domestic  wool  fabrics,  on  the  other  hand,  stood  far  above  imported  wool 
fabrics  on  the  issue  of  price — 37  percent  considered  domestic  wool  fabrics 
less  expensive  than  imported  fabrics,  compared  to  16  percent  who  felt  the  im- 
ported fabrics  were  cheaper 0 

These,  then,  may  be  the  key  characteristics  distinguishing  imported  from 
domestic  wool  fabrics,  for  in  evaluating  the  remaining  10  characteristics, 
respondents  divided  equally  between  imported  and  domestic  wool  fabrics.  About 
one -third  of  the  women  did  not  make  comparisons,  saying  that  they  had  no  in- 
formation upon  which  to  base  such  a  response  (table  5)° 

When  comparing  those  who  had  worn  imported  wool  fabrics  with  those  who 
had  not,  we  find  that  a  greater  proportion  of  the  users  were  of  the  opinion 
that  the  imported  product  was  better  than  the  domestic  for  each  of  the  Ik 
characteristics  of  wool  included  in  the  questionnaire  (table  6).  Twice  as 
large  a  proportion  of  users  as  nonusers  thought  that  imported  wool  fabric  was 
better  than  domestic  wool  fabric  when  colorfastness,  soil  resistance,  price 
range,  and  shrink  resistance  were  considered.  When  the  criteria  were  range 
of  color,  variety  of  weaves,  degree  of  sheerness,  ease  of  cleaning,  feel  on 
the  skin,  ability  to  hold  shape,  and  ease  of  ironing  or  pressing,  three  times 
as  many  users  as  nonusers  favored  imported  wool  fabrics.  Four  times  as  many 
users  as  nonusers  favored  the  imported  product  for  wrinkle  resistance,  dura- 
bility, and  ability  to  provide  warmth. 

The  extension  of  this  relationship  is  seen  in  a  comparison  of  the  ratings 
by  socio-economic  characteristics.  Somewhat  higher  proportions  of  women  in 
the  upper  income  and  higher  educational  groupings  had  favorable  impressions  of 
imported  wool  fabrics  than  those  lower  on  these  scales  (tables  7  and  8)0  This, 
of  course,  reflects  the  greater  likelihood  of  personal  experience  with  the 
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product  among  these  women,  who  can  afford  to  make  more  expensive  purchases. 
Those  of  lower  educational  and  income  levels,  on  the  other  hand,  are  less 
likely  to  have  made  such  purchases.  Nonpurchase  would  result  in  lack  of 
experience  upon  which  to  base  an  informed  opinion  about  imported  wool  fabrics 
or,  in  some  cases,  complete  ignorance  of  the  product.  For  instance,  this 
study  shows  that  the  number  of  "don't  know"  responses  concerning  the  use  of 
imported  wool  fabrics  declined  as  the  educational  level  rose  (table  7)«  The 
same  trend  is  apparent  in  the  analysis  of  family  income:  The  higher  the  in- 
come, the  fewer  the  "don't  know"  responses  (table  8). 

Results  from  the  study  also  show  that  only  one-fourth  of  those  women 
whose  husbands  are  engaged  in  professional  or  technical  occupations  responded 
that  they  did  not  know  about  or  had  no  information  concerning  the  use  of  im- 
ported wool  fabrics  in  women's  clothes ;   twice  the  proportion  (k6   percent)  of 
the  wives  of  laborers  made  such  responses  (table  9).     Further  observation  re- 
veals that  the  older  the  respondents,  the  less  likely  they  were  to  have  any 
information  about  imported  wool  fabrics  (table  10). 

As  an  initial  probe  into  the  subject  of  imported  versus  domestic  wool 
fabrics  and  consumers'  reactions  toward  them,  the  data  from  this  survey  are 
useful,  within  the  limitations  previously  set  down  in  this  report,  in  that 
they  provide  .... 

...  an  indication  of  the  persons  more  likely  to  buy  and  therefore 
be  experienced  in  the  use  of  clothing  made  from  imported  wool 
fabrics. 

. . „  some  insight  into  the  ideas  of  both  users  and  nonusers  concern- 
ing the  relative  merits  of  the  imported  and  the  domestic  product. 
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Table  1. — Users  and  nonusers  of  clothes  made  from  imported  wool  fabrics,  by  age  and 

education  of  homemaker 


Background  characteristics 

Users 

Nonusers 

Age: 

Percent 

25 
31 
2k 
12 
8 

Percent 

28 

26 

19 
16 
1 1 

Total  

100 

100 

Education: 

Some  high  school  

Ik 

19 
37 

30 

30 

25 

36 

9 

Total  

100 

100 

193 

365 

Table  2. --Users  and  nonusers  of  clothes  made  from  imported  wool  fabrics,  by  family 

income  and  occupation  of  husband 


Background  characteristics 


Users 


Nonusers 


Income : 

Less  than  $4,000 

$4,000  -  $4,999  

$5,000  and  over  

No  information  

Total 

Husband's  occupation: 

Managerial  

Professional  

Craftsman 

Sales  

Operative  

Clerical  

Laborer  

Service  

No  information  

Total 
Number  of  homemakers  - 


Percent 

18 

21 

52 

9 


100 


31 
18 

17 

11 

10 

6 

k 

3 


100 


193 


Percent 

kl 
31 

23 

5 


100 


16 
8 

2k 
5 

27 

10 
5 
2 

3 


100 


365 
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Table  3. — Homemakers  interviewed  and  proportion  using  imported  wool  fabrics,  by  age 

and  education  of  homemaker 


£ 


Background  characteristics 

Homemakers 
interviewed  l/ 

Proportion  of  each 
group  using 
imported  wool  fabrics 

Age: 

Number 
586 

148 

155 

117 

83 

55 

136 

128 

201 

93 

Percent 
33 

32 
39 
39 
29 
29 

19 
29 
35 
63 

Education: 

Some  high  school  

High  school  completed  

College  

l/  Subtotals  do  not  add  to  586  because  some  women  failed  to  give  certain  back- 
ground information. 


Table  4. — Homemakers  interviewed  and  proportion  using  clothes  made  from  imported  wool 
fabrics,  by  family  income  and  occupation  of  husband 


Background  characteristics 


Homemakers 
interviewed  l/ 


Proportion  of  each 
group  using 
imported  wool  fabrics 


Total  homemakers  

Income: 

Less  than  $4,000  -- 
$4,000  -  $4,999 
$5,000  and  over 

Husband's  occupation: 

Professional  

Sales  

Managerial  

Craftsman  

Clerical  

Operative  

Other  


Number 
586 


181 
154 
186 

62 

40 
119 
119 

50 
116 

41 


Percent 
33 


19 
26 

55 

55 
53 
51 
28 
24 
16 
32 


1/ Subtotals  do  not  add  to  586  because  some  women  failed  to  give  certain  back- 
ground information. 
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Table  5« — Comparison  of  characteristics  of  imported  to  domestic  wool  fabrics,  when  used 

in  women's  clothing  l/ 


Selected  characteristics 
of  wool  fabric 


Imported  wool 

better  than 

domestic 


Imported  wool 
same  as 
domestic 


Imported  wool 
not  as  good 
as  domestic 


No  in- 
formation 


Total 


Durability  

Feel  on  skin  

Warmth 

Price  range  

Ability  to  hold  shape  

Degree  of  sheerness  

Weaves  

Range  of  colors  

Colorfastness  

Wrinkle  resistance  

Soil  resistance  

Shrink  resistance  

Ease  of  cleaning  

Ease  of  ironing  or  pressing 


Percent 
12 

26 
19 
17 
16 
Ik 
Ik 
12 
11 
10 

9 
6 

5 
5 
5 


Percent 
^3 

3^ 
38 
kl 
13 
kO 
ko 
ko 
ko 
k3 
k8 
55 
52 
5^ 
5k 


Percent 
12 


10 
k 
37 
13 
12 

15 

15 

9 

10 
6 
9 


Percent 
33 

32 
33 
32 
3^ 
33 
3^ 
33 
3^ 
33 
33 
33 
3^ 
33 
3^ 


~TJ     Based  on  responses  of  586  homemakers 


Table  6. — Comparison  of  characteristics  of  imported  to  domestic  wool  fabrics  by  use  in  women's  cloth- 
ing 1/ 


Selected  characteristics 
of  wool  fabric 


Users  of  clothing  made  from 
imported  wool  fabric  2/ 


Imported 

wool 
better 


Both 

the 

same 


Domestic 

wool 

better 


Nonusers  of  clothing  made  from 
imported  wool  fabric  3/ 


Imported 

wool 

better 


Both 
the 

same 


Domestic 

wool 

better 


Range  of  color  

Colorfastness  

Variety  of  weaves  

Degree  of  sheerness  

Wrinkle  resistance  

Soil  resistance  

Ease  of  cleaning  

Ease  of  ironing  or  pressing 

Durability  

Price  range  

Warmth  

Feel  on  skin  

Shrink  resistance  

Ability  to  hold  shape  


Percent 
20 
17 
21 
2k 
20 
10 

9 

8 
50 
23 
32 
35 

8 
27 


Percent 

65 
51 
51 
62 
Ik 
75 
76 
3^ 
20 
59 
k5 
72 
50 


Percent 

23 
10 
21 
17 
12 

9 

9 

9 
10 
50 

1+ 
Ik 
11 
18 


Percent 

7 
7 


5 
k 
3 
3 
Ik 

12 

8 

11 

k 


Percent 
36 
39 
3k 
35 

in 

^5 
kk 
kk 
3k 
10 
k2 

36 
^3 
35 


Percent 

10 

9 
12 

9 

9 

5 

7 

6 

7 
31 

k 

7 

7 
11 


l/  Totals  by  selected  characteristics  do  not  add  to  100  percent  since  only  the  proportions  ex- 
pressing an  opinion,  as  indicated,  are  shown. 
2/  Based  on  responses  of  193  homemakers. 
3/  Based  on  responses  of  365  homemakers. 
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Table  7« — What  homemakers  think  of  imported  wool  fabrics,  by  education  of  homemaker 


Education  of  homemaker 

Type  of  response 

Grammar 
school 

Some 
high  school 

High  school 
completed 

College 

Favorable  

Unfavorable  

Neutral  

No  experience  with  or  in- 
formation about  imported 
wool 

Percent 

28 

10 

1+ 

58 

Percent 

27 

10 

7 

56 

Percent 
28 

19 

1+ 

k9 

Percent 

48 

10 

7 

35 

Number  of  homemakers  - 

lUl 

137 

209 

99 

Table  8. --What  homemakers  think  of  imported  wool  fabrics,  by  family  income 


Type  of  response 


Family  income 


Less  than 
$4,000 


$4,000 
$4,999 


$5,000  and 
over 


Favorable  

Unfavorable  

Neutral  

No  experience  with  or  informa- 
tion about  imported  wool  

Number  of  homemakers  


Percent 

29 
13 

4 

5^ 


188 


Percent 

27 

15 
6 


52 


158 


Percent 

36 

12 

6 

46 


200 


Table  9« — Reactions  to  imported  wool  fabrics,  by  occupation  of  homemaker's  husband 


Type  of  response 

Occupation 
of 
husband 

Favor- 
able 

Unfavor- 
able 

Imported 
and  do- 
mestic 
about  same 

Don't 
use 
imported 

No 
in- 
formation 

Other 

Home- 
makers 

Total  

Professional  or 

technical  

Manager  or  official 

Clerical  

Salesman  

Craftsman  

Percent 
31 

40 
33 
23 
44 
25 
25 
53 
27 

Percent 
13 

13 
12 
16 

7 
20 
12 

7 

7 

Percent 
6 

10 
k 
k 
9 
3 
7 
7 
3 

Percent 
7 

6 

7 
6 

9 
7 
8 

10 

Percent 
38 

25 
38 
45 
27 
k2 
kl 
26 
46 

Percent 
5 

6 
6 
6 
k 
3 
7 
7 
7 

Number 
575 

68 
123 

51 

45 
122 
121 

15 

30 
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